MICROCOMPUTER  SOFTWARE  PROGRAM 


SUMMARY 

In  today's  competitive  marketplace,  past  strategies  are  not  viable. 
To  be  able  to  do  more  than  "survive"  and  to  take  full  advantage  of 
existing  and  future  market  opportunities,  vendors  must  be  well- 
informed  . 

Success  in  this  marketplace  is  attainable — the  critical  factor  is 
relevant  information.     Information,  relevant  to  your  business,  that 
equips  you  to: 

o  Anticipate  corporate  and  end-user  demands 

o  Gear-up  for  rapidly-changing  technologies 

o  Interpret  and  forecast  competitors'  actions 

o  Market  and  sell  most  effectively. 

input's  Microcomputer  Software  Program  provides  you  relevant  market 
analysis  achieved  through  continuous  support  by  experienced  micro- 
computer specialists.     Research  plans  are  discussed  with  each  and 
every  client  before  research  begins  on  any  project;  industry  events 
and  their  potential  impact  on  your  company  are  conveyed  as  they  hap 
pen;  our  analysts  are  at  your  disposal  to  help  you  meet  the  market 
challenges  you  face  everyday  and  to  effect  a  strategy  that  ensures 
success  tomorrow. 

For  a  limited  time  only,  INPUT'S  Microcomputer  Software  Program — 
based  on  current  primary  research,  analysis  of  historical  perfor- 
mance, and  balanced  with  comprehensive  tracking  and  analysis  of  the 
computer  industry  overall — is  available  to  you  at  a  special  intro- 
ductory fee.     You  will  save  more  than  $7,500  if  you  act  within  60 
days . 

MARKET  ISSUES 

The  program  offers  a  well-balanced  combination  of  strategic  plan- 
ning and  tactical  advice  enabling  you  to  set  the  wisest  long-range 
plan  while  implementing  tactical  maneuvers  that  make  your  company 
responsive  to  market  changes.     Below  is  a  representative  list  of 
issues  covered  in  the  program. 

o     Impact  of  key  events,  issues  and  trends  in  the 
microcomputer  marketplace. 

o     Forecasts  market  size  and  rates  of  growth  from 
1985  through  1990. 

o    Analyzes  and  forecasts  20  vertical  and  cross- 
industry  micro  markets. 


o  LAN'S,  micro-mainframe  links,  DDP  and  multiuser 
systems  are  examined  and  appropriate  approaches 
are  recommended. 

o  Microcomputer  software  distribution  channels  are 
analyzed,  trends  are  revealed,  and  a  best  course 
of  action  suggested. 

o    Competitors'  actions  are  analyzed  and  projected, 
o    End-user  needs  are  clearly  identified  and  prioritized. 
PROGRAM  SERVICES 

Each  Microcomputer  Software  Program  client  receives  the  following: 
key  events. 

Monthly  Manage  f  ^^^^  'ens^tivf  issues  and 

T^I^in  process,  competitive  actions,  and  time-sensitive  issues  a 


actions . 


Fxecutive  Briefings—a  confidential  meeting  held  annually  at  the 
llfS^slfrr-TiFuT  senior  staff  and  the  client's  top  management 

and  profit  picture.     (Note:  travel  expenses  are  additional  and  will 
shared  whenever  possible.) 

Vendor  Acquisition  and  Financial  Performance  Re£ort--A  ^^^f 
BS?f7i■i^^^rI^i■iiFi^^^T^ty  and  up-to-date  financial  reports  of 
public  information  services  vendor  companies. 

MARKET  AND  ISSUE  RESEARCH 

State  of  the  Market  Annual  Report 

Targets  profitable  market  opportunities  through  an  examination  of  key 
business  microcomputer  software  segments. 
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Recommends  effective  strategies  for  proactive  response  to  overall  mar- 
ket issues: 

-  Competition 

-  Technological  trends 

-  Needs  of  end  users  within  the  corporation 

-  IBM  software  and  microcomputer  strategies 

Analyzes  the  distribution,  technology,  and  competitive  strategies  of 
the  leading  vendors. 

Projects  the  business  microcomputer  software  and  services  market  through 
1990  and  recommends  successful  strategies  for  increasing  market  share 
and  revenues  by  anticipating  future  trends. 

Analyzes  the  mini  and  mainframe  software  markets,  as  well  as  the  micro- 
computer market,  to  address  mico-mainf rame  connection  and  integration 
issues . 

Multiuser  Systems 

Defines  current  and  future  needs  for  multiuser  system  software  and  ser- 
vices through  a  careful  analysis  of: 

-  The  IBM-AT  influence  on  the  microcomputer-based  multiuser 
systems  market 

-  Competitive  advantages/disadvantages  of  multiuser  systems, 
mainframes,  minis,  standalones  and  LAN-linked  micros 

-  Increasing  memory  and  processor  speeds 

-  The  introduction  of  scaled-down  minicomputers  for  multiuser 
applications . 

-  Changing  purchase  influences  and  pricing  trends 

-  Architecture  standardization 

Includes  case  studies  detailing  user  experiences  with  software  avail- 
ability . 

Selling  Microcomputer  Software  to  Corporate  America 

Recommends  the  distribution  strategies  required  to  successfully  create 
revenue  opportunities  within  the  Fortune  1000,  based  on: 

-  Analysis  of  current  vendor  strategies 

-  Microcomputer  software  market  forecasts  through  1990 

-  A  analysis  of  effective  site  licensing  and  distribution  methods. 
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Analysis  of  Corporate  User  Needs 


Emphasizes  the  tailoring  of  pricing  schedules,  distribution  methods, 
and  applications  software  products  to  the  distinct  needs  of  corporate 
users,  based  on  20  vendor,  50  micro  manager,  and  100  end  user  inter- 
views . 

Microcomputer  Software  Dealer  Survey 

Provides  effective  strategies  for  selling  business  microcomputer  software 
through  retail  distribution  channels,  based  on  the  results  of  interviews 
with  100  computer  dealers  (large  chains,  independents,  VARs,  distributors). 

Market  Sector  Opportunity  Reports 

Each  of  these  reports  provides  a  concise  profile  of  opportunities  within 
an  individual  sector  of  the  microcomputer  software  and  services  market- 
place.    Included  in  each  report  are  five-year  forecasts  of  market  size 
and  growth  rate,  analyses  of  user  needs,  market  structure  determinations, 
and  competitive  profiles. 

Micro-Mainframe  Market  Analysis 

-  Recommends  strategies  mainframe  software  vendors  can 
implement  to  market  intelligent  links  separately,  as 
part  of  a  corporate  package,  or  as  part  of  an  applica- 
tion or  data  base  package. 

-  Analyzes  effective  joint  agreements  between  mainframe 
software  vendors  and  board  vendors  or  microcomputer 
vendors  to  produce  complete  linkage  products. 

New  Generation  of  Integrated  Software 

-  Describes  the  key  technological  advances  that  will  impact 
the  integrated  software  market 

-  Predicts  who  the  winners  and  losers  in  this  market  will 
be  and  why. 

-  Details  the  product  features  software  vendors  must 
incorporate  in  order  to  meet  the  vital  goals  of  connect- 
ivity, flexibility,  and  extendability 

Trends  in  Microcomputer  Operating  Systems 

-  Forecasts  the  operating  systems  and  business  microcom- 
puter market  through  1990 

-  Examines  IBM's  office  system  strategy  over  the  next  5 
years 

-  Makes  product  and  market  development  recommendations  for 
applications  software  developers,  operating  systems  ven- 
dors, and  business  microcomputer  hardware  vendors 
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Micro-Mainframe  End-User  Experiences 


-    How  to  meet  the  demands  of  Fortune  1000  users  for  a  micro- 
mainframe link  which  offers  ease-of-use,  security,  and  cen- 
tral data  base  concurrency. 

PROGRAM  FEES 

Companies  subscribing  within  60  days  will  receive  all  of  the  following 
services  at  the  fee  of  $8,000 — a  savings  of  $7,500  (standard  fee  is 
$15,500): 

o    Continuous  advisory  services  through  December  31,  1985. 
o    Nine  current  market  studies 

o    Attendance  to  INPUT'S  1985  Joint  Client  Conference 
(to  be  held  August  20,  21,  22) 

o    Monthly  Management  Bulletins 

o    Quarterly  Vendor  Acquistion  and  Financial  Performance 
Reports 

o      On-site  Executive  Briefing  (Travel  expenses  are  additional 
and  will  be  billed  separately.) 

Clients  who  decline  the  on-site  executive  briefing  may  subscribe  to  all 
other  services  at  the  total  fee  of  $6,500  (effective  for  the  next  60 
days  only.) 


May  ,  1985 


NO  ITEM  TO  INSERT 


NO  ITEM  TO  INSERT 


Dear 

NO  ITEM  TO  INSERT 


INPUT,  the  most  respected  name  in  software  market  research,  has  just  released  a 
series  of  reports  on  the  micro  software  industry. 

PC  software  is  moving  from  the  single  purchase,  consumer  market  into  large, 
corporate  multiple  sales.  The  needs  of  corporations  are  different  than  those  of  the 
individual  purchaser.  More  sophisticated,  reliable  software  and  different  distribution 
channels  will  be  required  to  penetrate  this  burgeoning  arena. 

What  is  the  future  of  MS/DOS,  UNIX,  CPM? 

Where  will  Fortune  1000  companies  go  to  purchase  software  for  end 
users? 

What  are  the  relationships  between  business  and  home  use  of  micro 
software  and  how  will  this  effect  the  market? 

What  types  of  products  and  what  kinds  of  support  are  required  to 
penetrate  corporate  organizations? 

What  pricing  strategies  will  most  effectively  maximize  profits? 

Find  out  where  the  PC  software  market  is  headed  over  the  next  several  years.  Fill  in 
the  attached  authorization  form  and  return  it  to  me  with  your  check  or  purchase 
order.  In  the  meantime,  if  you  have  any  questions,  call  me. 

Sincerely, 


Jan  D.  Wool  ley 
Marketing  Representative 

JDW:ml 
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A  HEALTHY  OUTLOOK  FORESEEN  FOR 
MICROCOMPUTER  SOFTWARE 


*  Average  Annual  Growth  Rate 


MICRO  SOFTWARE  SUPPORT  STRATEGIES  analyzes  the  problems  and  opportunities 
associated  with  the  fact  that  as  personal  computer  software  becomes  increasingly 
complex  and  the  systems  are  used  by  a  wider  variety  of  people,  the  requirements  for 
more  and  more  comprehensive  software  support  will  increase  rapidly.  The  report 
concentrates  on  presenting  strategies  for  software  products  and  other  vendors  to 
ensure  profitable  support  of  their  products. 

PRICING  AND  DISTRIBUTION  OF  PERSONAL  COMPUTER  SOFTWARE  examines 
the  market  developments  that  are  affecting  pricing  in  this  volatile  market,  including 
down-line  loading  and  free  software.  The  report  predicts  price  ranges  for  generic 
software  categories  and  details  software  pricing  mechanisms. 

TRENDS  IN  MICROCOMPUTER  OPERATING  SYSTEMS.  This  report  will  be  useful 
to  both  users  and  vendors  who  need  to  be  attuned  to  changes  in  the  PC  operating 
environment.  It  includes  analysis  of  major  products  and  forecasts  of  microcomputer 
installed  base  for  the  period  1985-1990.  Recommendations  are  included  for  both 
buyers  and  vendors  of  microcomputer  hardware  and  software. 

U.S.  PERSONAL  COMPUTER  SOFTWARE  MARKETS,  1984-1989  provides  five-year 
forecasts  of  business-related  PC  systems  and  applications  software  products.  The 
forecasts  cover  30  different  industry-specific  and  cross-industry  markets.  Business 
and  market' strategy  recommendations  are  included  as  are  trends,  issues,  and 
analyses  of  the  fastest  growing  and  largest  markets. 

NEW  OPPORTUNITIES  IN  INTEGRATED  SOFTWARE  identifies  technological 
advances  that  will  impact  the  integrated  software  market.  The  report  also  includes 
forecasts  of  the  market  through  1990  and  includes  market  segment  and  competitive 
analysis.  Recommended  strategies  for  success  in  the  market  are  also  discussed. 

MICROCOMPUTER  SOFTWARE  DEALER  SURVEY.  The  vast  majority  of  micro 
software  is  sold  through  retail  channels.  As  a  present  or  potential  vendor  of  micro 
software,  it  is  important  to  understand  the  retailers  need  and  problems  so  they  can 
better  represent  and  sell  your  products.  Is  there  a  trend  away  from  dealers  and 
toward  direct  or  mail  order  sale  of  software?  Based  on  50  extensive  dealer 
interviews. 

SOFTWARE  AND  SERVICES  FOR  COMPUTERS  IN  THE  HOME  analyzes  the  current 
use  of  microcomputers  in  the  home  and  provides  detail  on  the  hardware/software 
expenditure  ratio  through  1986.  The  report  examines  current  and  potential 
distribution  methods  and  makes  strategic  and  tactical  recommendations  for  success 
in  the  home  computer  market. 

SELLING  PERSONAL  COMPUTER  SOFTWARE  TO  CORPORATE  AMERICA 
discusses  effective  distribution  channels  for  reaching  this  newly  emerging  market 
and  analyzes  existing  vendor  strategies.  The  report  also  includes  forecasts  of  micro 
software  sales  to  the  Fortune  1300  U.S.  companies  and  provides  recommendations  for 
innovative  marketing  and  distribution  strategies. 

MICRO-MAINFRAME;  MARKET  ANALYSIS  examines  issues,  trends,  and 
developments  in  micro-mainframe  links  including  emulators  and  intelligent  links. 
Analyses  are  made  of  leading  vendors  in  the  market  as  are  corporate  planning  issues 
and  trends.  Recommendations  are  included  to  assist  vendors  in  their  strategic  and 
product  planning. 
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Authorization  Form 

To:  INPUT,  1943  Landings  Drive,  Mountain  View,  CA  94043 
Please  enter  my  order  for  the  reports  checked  below: 


□  Micro  Software  Support  Strategies  $1,950 

□  Pricing  and  Distribution  of  PC  Software  $1 ,650 

□  Trends  in  Microcomputer  Operating  Systems  S  495 

□  U.S.  Personal  Computer  Markets,  1984-1989  $1,250 


□  New  Opportunities  in  Integrated  Software  (to  be  released  June  1985)  $  495 

□  Microcomputer  Software  Dealer  Survey  (to  be  released  June  1985)  $1 ,650 

□  Software  and  Services  for  Computers  in  the  Home  SI  ,950 

□  Selling  Micro  Software  to  Corporate  America  (to  be  released  August  1985)  $  495 

□  Micro-Mainframe:  Market  Analysis  $  495 

A  discount  of  10%  can  be  applied  to  purchases  of  two  or  more  reports;  an  additional  5%  can  be 
deducted  for  purchases  of  six  or  more  reports. 


To  comply  with  a  California  State  Board  of  Equalization  ruling,  INPUT  is  required  to  charge  appro- 
priate sales  taxes  on  subscription  orders  and  report  shipments  to  clients  in  California. 

CONFIDENTIALITY  AGREEMENT 

The  client  agrees  to  hold  as  confidential  all  information  provided  by  INPUT  through  this  study. 
The  information  provided  shall  be  used  only  by  the  employees  of  and  within  the  current  cor- 
porate structure  of  the  client  and  will  not  be  disclosed  to  any  other  organization  or  person  in- 
cluding parent,  subsidiary,  or  affiliated  organizations  without  written  consent  of  INPUT. 

The  client  agrees  to  control  access  to  the  information  provided  to  prevent  unauthorized  disclosure 
in  violation  of  this  agreement. 

INPUT  exercises  its  best  efforts  in  preparation  of  the  information  provided  under  this  agree- 
ment and  believes  the  information  contained  therein  to  be  accurate.  However,  INPUT  shall  have 
no  liability  for  any  loss  or  expense  which  may  result  from  incompleteness  or  inaccuracy  of  the 
information  provided. 

AUTHORIZED  BY.  ACCEPTED  BY  INPUT: 


Client  Organization 

Signature 

Address 

Name 

Title 

Signature 

Date 

Name 

Title 

Telephone 

Date 
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DIRECT  MAIL  CONTROL  SHEET 

Project/Report  Title:  M\ce.O    'bC i^T W A (?. ?.    T) !  f?,cy_T ^  ■ 
Charge  Code:    lA~  C,!cT  

Project  Manager:   

Date  of  Mailing:  _ 


Route 


)  Joanne 
)  Doug 

)   

)   

)   


5'/  1?  I 


Total  #  to  be  mailed:' 


Description  of  Packet  (include  //  enclosures,  type  of  envelope,  class  of  mail,  etc.): 
p4Vf  <^  yvxU  lr.eH.^V-,  <<?Xt>^V  o4-ift>^-^   A'nH  V/^^v^v^  .  H  ^v^MeAopp,     V^-"-  cjo,      V^"--!  \ 
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ENVELOPE  REQUIREMENTS  Date  needed  complete  in-house:   

Total  Quantity  envelopes  needed:   


Size: 


(  )  Letter  size 

,(  ■)  INPUT  stationery^-" 
(  )  Window  ^^"-^ 
(  )  Plain  White 

^t--')  Third  Class  Mail  permit  printed-on  Cw-uv--^  o V*- 

(  )  Sell  copy  printed  on.  Specify  exact  text/position/source: 


(  )  9"  X  12"  envelope 
j[  )  Window  ^ 

)  Plain  White   -j'-JP'rr  ] 
(  )  Third  Class  Mail  permit  printed  on 

(  )  Sell  copy  printed  on.  Specify  exact  text/position/source : 


(  )  10"  X  13"  envelope 

(  )  Window 

(  )  Plain  White 

(  )  Third  Class  Mail  permit  printed  on 

(  )  Sell  copy  printed  on.   Specify  exact  text/position/source : 


Addressing: 

(  )  Labels  Date  needed  complete  in-house:   

Total  quantity  required:   

(  )  INPUT  mail  list  as  source.   Specify  group  required: 


(  )  Purchase  labels  from  outside  source.  Specify  source  and 

requirements:   

(  )  Word  Processing  as  source  (NBI).  Specify  group  required: 


(  )  Other: 
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Dear 


INPUT,  the  most  respected  name  in  software  market  research,  has  just 
released  a  series  of  reports  on  the  micro  software  industry. 

PC  software  is  moving  from  the  single  purchase,  consumer  market  into 
large,  corporate  multiple  sales.     The  needs  of  corporations  are  different 
than  those  of  the  individual  purchaser.    More  sophisticated,  reliable 
software  and  different  distribution  channels  will  be  required  to  penetrate 
this  bqrgeoning  arena. 


What  is  the  future  of  MS/DOS,  UNJx,  C/PM? 

Where  will  Fortune  1000  companies  to  to  purchase  software 
for  end  users? 

What  are  the  relationships  between  business  and  home  use 
of  micro  software  and  how  will  this  effect  the  market? 


What  types  of  products  and  what  kinds  of  support  are  required 
to  penetrate  corporate  organizations? 

What  pricing  strategies  will  most  effectively  maximize 
profits? 


Find  out  where  the  PC  software  market  is  headed  over  the  next  sevMfal 
years... fill  in  the  attached  authorization  form  and  return  it  to  me 
with  your  check  or  purchase  order.     In  the  meantime,  if  you  have  any 
questions,  call  me. 

Sincerely, 


I 


Jan  D.  Woolley 


Supporting  Personal  Computer  Software  Profitably  $1,950 

Pricing  and  Distribution  of  PC  Software  $1,650 

Trends  in  Microcomputer  Operating  Systems  $  495 

Personal  Computer  Markets  Strategy  and  Corecast,   1984-1989  $1,250 

New  Opportunities  in  Integrated  Software  (to  be  released  June  1985..$  495 

Microcomputer  Software  Dealer  Survey  (to  be  released  June  1985)  $1,650 

Software  and  Services  for  the  Home  Computer  $1,950 

Selling .Micro  Software  to  Corporate  America  (to  be  released  August.. $  495 
1985) 

Micro-Mainframe:     PC  Market  Opportunities  .'.,.$1  250 


A  discount  of  10%  can  be  applied  to  purchases  of  two  or  more  reports;  an 
additional  5%  can  be  deducted  for  purchase  of  six  or  more  reports 
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index,name,address,salutation 
index  I.    Mr.  George  Tate 
President 
ASHTON-TATE 
10150  W.  Jefferson  Boulevard 
Culver  City,  CA  90230 
Mr.  Tate  


index2.    Mr.  William  Crowell 

Vice  President,  Product  Development  rrP\ 

MICROPRO  INTERNATIONAL  5/2.4  O/niCO 

33  San  Pablo  Avenue 
San  Rafael,  CA  94903 
Mr.  Crowell 


index3.    Mr.  Glen  Haney 
Vice  President,  World  Marketing 
MICROPRO  INTERNATIONAL 
33  San  Pablo  Avenue 
San  Rafael,  CA  94903 
Mr.  Haney  ^  

index4.    Mr.  HkD_Sg«tt.t  0a\/l4 KittnHt 
Vice  President,  Marketing 
MICRORiM 

1 750  II  2th  Northeast  Street 
Bellevue,  WA  98009 

Mr.  Scott  .  


index5.    Mr.  Jon  Shirley 
Vice  President,  Marketing 
MICROSOFT  CORPORATION 
10700  Northrup  Way 
P.O.  Box  97200 
Bellevue,  WA  98009 
Mr.  Shirley 


index6.    Mr.  Richard  Williamson 
Vice  President,  Marketing/Sales 
MICROSPEC,  INC. 
2 1 22  Teakwood  Lane 
Piano,  TX  75075 
Mr.  Williamson  


index/.    Mr.  Doug  Walker 
President 

MICROCOMPUTER  APPLICATIONS 
3485  Mock  Orange  Ct.,  S. 
Salen,  OR  97302 

Mr.  Walker   


indexb.    Mr.  Jerry  McAfee 
Vice  President,  Marketing 
MICROBASE  SOFTWARE,  INC. 
P.O.  Box  34163 
Indianapolis,  IN  46234 
Mr.  McAfee 
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index9.    Ms.  Marcia  Krueger 
Vice  President,  Sales 
MICRO  SOFTWARE,  INC. 
5275  Edina  Industrial  Boulevard,  Suite  140 
Minneapolis,  MN  55435 
Ms.  Krueger 

index  10.    Mr.  Peter  Story 

Vice  President,  Marketing 

MICRO  FOCUS,  INC. 

2465  E.  Bayshore  Road,  Suite  400 

Palo  Alto,  CA  94303 

Mr.  Story 

indexl  I.    Ms.  Susan  Goldberg 
Vice  President,  Marketing 
MICRO  LAB 
2699  Skokie  Valley  Road 
Highland  Park,  IL  60035 
Ms.  Goldberg 

index  1 2.    Mr.  Frank  Brown 
Vice  President,  Marketing 
MICRO  DATA  SYSTEMS,  INC. 
P.O.  Box  1983 
Sandpoint,  ID  83864 
Mr.  Brown 

index  1 3.    Mr.  Thomas  Mills 

Vice  President,  Sales 

MICRO  DATA  BASE  SYSTEMS,  INC. 

Application  Development  Products 

85  W.  Algonquin  Road,  Suite  400 

Arlington  Heights,  IL  60005 

Mr.  Mills 

index  1 4.    Dr.  Mike  Gagel 

Vice  President,  Marketing 

MIRO  DATA  BASE  SYSTEMS,  INC. 

Consumer  Products 

P.O.  Box  248 

Lafayette,  IN  47902 

Dr.  Gagel 

index  1 5.    Mr.  Michael  Keddington 
Marketing  Director 

MICRO  BUSINESS  APPLICATIONS,  INC. 

12281  Nicollet  Avenue,  S. 

Burnsville,  MN  55337 

Mr.  Keddington 

index  1 6.    Ms.  Carol  Hays 

Marketing  Communications  Manager 

INFORMATICS  GENERAL  CORPORATION 

21031  Ventura  Boulevard 

Woodland  Hills,  CA  91364 

Ms.  Hays 
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index  1 7.    Mr.  John  Rowley 
Vice  President,  Marketing 
DIGITAL  RESEARCH,  INC. 
160  Central 
P.O.  Box  579 

Pacific  Grove,  CA  93950 
Mr.  Rowley 

index  1 8.    Mr.  Chris  Langewis 

Vice  President,  Marketing 

PHASE  ONE  SYSTEMS 

7700  Edgewater  Drive,  Suite  830 

Oakland,  CA  95621 

Mr.  Langewis 

index  1 9.    Mr.  Tim  Holland 

Senior  Vice  President 

PICK  SYSTEMS 

1791 1 -D  Skypark  Circle 

Irvine,  CA  92714 

Mr.  Holland 

index20.    Ms.  Valerie  Houtchens 

Manager,  Product  Family  Marketing 

MICROSOFT  CORPORATION 

10700  Northrup  Way 

Bellevue,  WA  98004 

Ms.  Houtchens 

index2 1 .    Ms.  Heidi  Roizen 

Marketing  Manager 

T/MAKER  INTEGRATED  SOFTWARE 

2115  Landings  Drive 

Mountain  View,  CA  94043 

Ms.  Roizen 

index22.    Mr.  Bernie  Hill 
Marketing  Director 

INTERACTIVE  SYSTEMS  CORPORATION 
2401  Colorado  Boulevard,  3rd  Floor 
Santa  Monica,  CA  90404 
Mr.  Hill 

index23.    Mr.  Larry  Allman 
Vice  President,  Marketing 
SOFTECH  MICROSYSTEMS,  INC. 
1 6885  W.  Bernardo 
San  Diego,  CA  92127 
Mr.  Allman 

index24.    Ms.  Janelle  Bedke 
Vice  President,  Marketing/Sales 
SOFTWARE  PUBLISHING  CORPORATION 
1901  Landings  Drive 
Mountain  View,  CA  94043 
Ms.  Bedke 
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index25.    Mr.  Bruce  McDonnell 
Vice  President,  Marketing 
SIERRA  ON-LINE,  INC. 
Sierra  On-Line  Building 
Coarsegold,  CA  93614 
Mr.  McDonnell 
index26.    Mr.  Bill  Ferguson 
Vice  President,  Sales 
SORCIM  CORPORATION 
23 1 0  Lundy  Avenue 
San  Jose,  CA  95133 
Mr.  Ferguson 

index27.    Mr.  Stephen  Winn 
President 

COMPUTER  LANGUAGE  RESEARCH 
2395  Midway  Road 
Carrol Iton,  TX  75006 
Mr.  Winn 

index28.    Mr.  Glen  Bledsoe 
Vice  President,  Marketing/Sales 
EXECUTEC  CORPORATION 
12200  Park  Central  Drive 
Dallas,  TX  75251 
Mr.  Bledsoe 

index29.    Mr.  Bowmar  Rodgers 
Vice  President,  Marketing 
HUMAN  ENGINEERED  SOFTWARE 
150  N.  Hill  Drive 
Brisbane,  CA  94005 
Mr.  Rodgers 

index30.    Mr.  John  Noon 

Marketing  Manager 

CEDX  CORPORATION 

5050  El  Camino  Real,  Suite  200 

Los  Altos,  CA  94022 

Mr.  Noon 

index3 1 .    Ms.  Cathy  Carlston 
Marketing  Director 
BRODERBUND  SOFTWARE 
17  Paul  Drive 
San  Rafael,  CA  94903 
Ms.  Carlston 

index32.    Mr.  Dean  Marion 
Vice  President,  Marketing 
DATAMOST,  INC. 
20660  Nordoff  Street 
Chatsworth,  CA   9131 1 
Mr.  Marion 
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index33.    Mr.  David  Kleitman 

PROTRACOA 

P.O.  Box  609 

Los  Altos,  CA  94022 

Mr.  Kleitman 

index34.    Mr.  Tim  Orris 

Vice  President 

PERSONAL  SYSTEMS  TECHNOLOGY,  INC. 
17862  Fitch 
Irvine,  CA  92714 
Mr.  Orris 

index35.    Mr.  Doug  Cahill 
Vice  President,  Marketing 
-LIFETREE  SOFTWARE,  INC. 
41 1  Pacific  Street,  Suite  315 
Monterey,  CA  93940 
Mr.  Cahill 

index36.    Mr.  Martel  Firing 
Vice  President,  Marketing 
NOUMENON  CORPORATION 
512  Westline  Drive 
Alameda,  CA  94501 
Mr.  Firing 

index37.    Mr.  E.  Kohberger 

Vice  President,  Marketing 

APPLIED  SOFTWARE  TECHNOLOGY 

1 70  Knowles  Drive 

Los  Gatos,  CA  95030 

Mr.  Kohberger 

index38.    Mr.  James  Rabjohn 
Vice  President,  Marketing 
SPSS,  INC. 

444  N.  Michigan  Avenue 
Chicago,  IL  60611 
Mr.  Rabjohn 

index39.    Mr.  Kenneth  Kay 

Marketing  Director 

BUSINESS  MODEL  SYSTEMS,  INC. 

2625  Butterfield  Road 

Oak  Brook,  IL  60521 

Mr.  Kay 

index40.    Mr.  David  Williams 
Director  of  Marketing 
COMPUTER  MODELING,  INC. 
P.O.  Box  19595 
Seattle,  WA  19595 
Mr.  Williams 
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index4 1 .    Mr.  James  Greiner 
Vice  President 

EXECUTIVE  TECHNOLOGY  DATA  SYSTEMS 
28104  Orchard  Lake  Road 
Farmington  Hills,  Ml  48018 
Mr.  Greiner 

index42.    Mr.  James  Manion 
Vice  President,  Sales 

 ASK  COMPUTER  SYSTEMS,  INC. 

149  E.  Evelyn 

Mountain  View,  CA  94041 
Mr.  Manion 

index43.    Mr.  Lee  Ritze 
Vice  President,  Marketing 
VIA  COMPUTER,  INC. 
7177  Construction  Court 
San  Diego,  CA  92121 
Mr.  Ritze 

index44.    Mr.  Arnie  Peterson 
Executive  Vice  President 
^^PLANSMITH  CORPORATION 
50  N.  Brockway 
Palatine,  IL  60067 
Mr.  Peterson 

index45.    Ms.  Diana  Slocombe 
Vice  President 
/IPT  CORPORATION 
^  1096  E.  Meadow  Circle 
Palo  Alto,  CA  94303 
Ms.  Slocombe 

index46.    Mr.  Larry  Perry  * 
Director  of  Marketing 
^,^HANG  LABORATORIES,  INC. 
5300  Stevens  Creek  Boulevard 
San  Jose,  CA  95129 
Mr.  Perry 

index47.    Jerry  Hill 
Vice  President,  Licensing/Marketing 
^OM  SOFTWARE 
127  S.W.  156th  Street 
Seattle,  WA  98166 
Mr.  Hill 

index48.    Mr.  Jeff  Erikson 
Software  Marketing  Manager 
_^  VECTOR  GRAPHIC,  INC. 
500  N.  Ventu  Park  Road 
Thousand  Oaks,  CA    9 1 320 
Mr.  Erikson 
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index49.    Mr.  Dan  Lunt 
Vice  President,  Marketing 
— SATELLITE  SOFTWARE  INTERNATIONAL 
288  W.  Center  Street 
Orem,  UT  84057 
Mr.  Lunt 

indexSO.    Dr.  Y.  Chin 
SYSTEMS  AND  SOFTWARE 
3303  Harbor  Boulevard,  C-l  I 
Costa  Mesa,  CA  92626 
Dr.  Chin 

indexSI.    Mr.  Chuck  Dennis 
Manager,  Marketing  Intel. 
^HEWLETT  PACKARD  PERSONAL  COMPUTER  GROUP 
1 100  Wolfe  Road 
Cupertino,  CA  95014 
Mr.  Dennis 

index52.    Mr.  Fred  Reynolds 
Vice  President,  Sales 
^BORLAND  INTERNATIONAL 
41 13  Scotts  Valley  Drive 
Scotts  Valley,  CA  95066 
Mr.  Reynolds 

index53.    Mr.  Spencer  Leyton 
Vice  President,  Business  Development 
—BORLAND  INTERNATIONAL 
41 13  Scotts  Valley  Drive 
Scotts  Valley,  CA  95066 
Mr.  leyton 

index54.    Mr.  Ed  Juge 

Vice  President,  Strategic  Planning 


^  TANDY  CORPORATION 
1 700  One  Tandy 
Fort  Worth,  TX  76102 
Mr.  Juge 

index55.    Mr.  Mike  Murray 
Director,  Macintosh  Division 
APPLE  COMPUTER 
20525  Mariani  Avenue 
Cupertino,  CA  95014 
Mr.  Murray 

index56.    Mr.  Joseph  Paul 
Director,  Research 

 APPLE  COMPUTER 

20525  Mariani  Avenue 
Cupertino,  CA  95014 
Mr.  Paul 
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index57.    Mr.  Carl  Holzman 
Planning  Analysis 

"Science  research  association 

155  Wacker  Drive 
Chicago,  IL  60606 
Mr.  Holzman 

index58.    Ms.  Brooke  Byers 
^  KLEINER,  PERKINS,  CANFIELD  AND  BYERS 

4  Embarcadero  Center,  Suite  3520 

San  Francisco,  CA   941 1 1 

Ms.  Byers 
\   index59.    Mr.  Ed  Conk 
^ONE  0  ONE  CORPORATION 

Suite  1 1 00  5420  LBJ 

101  Corp 

2  Lincoln  Center 

Dallas,  TX  75240 

Mr.  Conk 

index60.    Mr.  Asa  Lanum 
Vice  President,  Developnnent 
^PANSOPHIC 

1 250  E.  Diehl  Road 
Naperville,  IL  60566 
Mr.  Lanum 

index6l.    Library  Acquisitions  Center 
XTEXAS  INSTRUMENTS 
M/S  1 12 

13588  N.  Central  Expressway 

Dallas,  TX  75243 

Sir 

X.  index62.    Mr.  John  Hagel 
^SOFTWARE  CONCEPTS 
3000  Sand  Hill 
Building  4,  Suite  160 
Menio  Park,  CA  94025 
Mr.  Hagel 

index63.    Mr.  Chodi  McReynolds 
^  Vice  President,  Operations 
\OSBORNE  COMPUTER  CORPORATION 

42680  Chirsty  Street 

Fremont,  CA  94538 

Mr.  McReynolds 

index64.    Mr.  Rick  M.  Moss 

Program  Manager,  Channel  Strategies 
\     Distribution  Marketing 
^IBM 

IBM  Canada  Ltd 

105  Moatfield  Drive 

Ontario,  Canada    M3B  3L9 

Mr.  Moss 
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index65.    Ms.  Carolyn  Duncan 
TEXAS  INSTRUMENTS  INC. 
P.O.  Box  225474,  M/S  430 
Dallas,  TX  75265 
Ms.  Duncan 

index66.    Mr.  R.A.  Mauceli 
^XEROX  CORPORATION 
880  Apollo 

El  Segundo,  CA  90245 
Mr.  Mauceli 

index67.    Ms.  Kathy  Hovlesrud 
^Marketing  Communication  Manager 
INNOVATIVE  SOFTWARE,  INC. 
9300  W.  1 1 0th  Street 
Overland  Park,  KS  66210 
Ms.  Hovlesrud 

index68.    Ms.  Diana  Hamper 
---^Manager,  Marketing  Administration 
NORTH  AMERICAN  MICA,  INC. 
1 1772  Sorrento  Valley  Road 
San  Diego,  CA  92121 
Ms.  Hamper 

index69.    Mr.  John  D.  Toellner 
President 

^SPECTRUM  INTERNATIONAL  INC. 
6101  W.  Centinela  Avenue,  Suite  150 
Culver  City,  CA  90230 
Mr.  Toellner 

index70.    Mr.  David  J.  Knight 
__^Marketing  Manager 

INDUSTRIAL  COMPUTER  DESIGNS,  INC. 
3II2I  Via  Colinas,  Suite  1005 
Westlake  Village,  CA  91362 
Mr.  Knight 

index7l.    Mr.  Ed  Magnin 
President 

TELEPHONE  SOFTWARE  CONNECTION,  INC. 
P.O.  Box  6548 
Torrance,  CA  90504 
Mr.  Magnin 

index72.    Ms.  Vanessa  Abbe 
Marketing  Coordinator 
"^UADRATRON  SYSTEMS,  INC. 

15760  Ventura  Boulevard,  Suite  1032 
Encino,  CA  91436 
Ms.  Abbe 
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index73.    Mr.  Harriet  Maltin 
Director  of  Marketing 
^MARKET  POWER  COMPUTER  INNOVATIONS,  INC. 
1 1 780  Rough  and  Ready  Road 
Rough  and  Ready,  CA  95975 
Mr.  Maltin 

index74.    Dr.  James  L.  Phillips,  PhD. 
Principal  Consultant 
^KOPOS  CORPORATION 
4966  El  Camino  Real,  Suite  216 
Los  Altos,  CA  94022 
Dr.  Phillips 

index75.    Mr.  Mark  Bragdon 

Data  Administrator  1  r\ 

^INTERNAT4QMAL  COMPUTER  PROGRAMMERS  \CY 
P.O.  Box  40946 
Indianapolis,  IN  46240 
Mr.  Bragdon 

index76.    Mr.  Norman  H.  Carter 
President 

^-DEVELOPMENT  SYSTEMS  INTERNATIONAL 
12196  Iredell  Street 
Studio  City,  CA  91604 
Mr.  Carter 

index77.    Mr.  Sol  Choolijian 
~^„^^Vice  President,  Product  Marketing 
CONTEXT  MANAGEMENT  SYSTEMS 
23868  Hawthorne  Boulevard 
Torrance,  CA  90505 
Mr.  Choolijian 

index78.    Mr.  Edward  Borkovsky 
Director  of  Sales 
--  EMERALD  CITY,  INC. 

20  Richmond  Street,  East,  Suite  700 

Toronto,  Ontario  M5C  2R9 

Canada 

Mr.  Borkovsky 

index79.    Mr.  Clayton  Parkhill 
Vice  President,  Marketing 
CENTURY  ANALYSIS,  INC. 
1 1 4  Center  Avenue 
Pacheco,  CA  94553 
Mr.  Parkhill 

index80.    Ms.  Linda  Feldman 
Marketing  Manager 
""CONTINENTAL  SOFTWARE 
1 1 223  S.  Hindry  Avenue 
Los  Angeles,  CA  90045 
Ms.  Feldman 
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indexSI.    Mr.  Ira  Kalb 
Director  of  Marketing 
— COMPAL  INC. 

8500  Wilshire  Boulevard,  Suite  103 
Beverly  Hills,  CA  90211 
Mr.  Kalb 

index82.    Ms.  Alison  Baker 
^  Office  Manager 
^HORIZON  SOFTWARE  SYSTEMS,  INC. 
4  China  Basin  Boulevard,  Suite  4821 
San  Francisco,  CA  94107 
Ms.  Baker 

index83.    Mr.  Alexandria  Colman 
Director  of  Marketing 
^^^ATAMED  RESEARCH,  INC. 
1433  Roscoennare  Road 
Los  Angeles,  CA  90077 
Mr.  Colman 

index84.    Ms.  Joanna  Dougherty 
Manager,  Marketing  Services 
^SCHUCHARDT  SOFTWARE  SYSTEMS 
515  Northgate  Drive 
San  Rafael,  CA  94903 
Ms.  Dougherty 

index85.    Mr.  Pat  Kostowski 
Marketing  Coordinator 
— ^EAL  SOFT  SYSTEMS,  INC. 
100  S.  Spring  Street 
Aspen,  CO  81611 
Mr.  Kostowski 

index86.    Mr.  Elwood  Anderson 

President 
---CHANNEL  DATA  SYSTEMS 

4141  State  Street,  #A-2 

Santa  Barbara,  CA  93110 

Mr.  Anderson 

index87.    Mr.  Gene  Carr 

Third  Party  Marketing 
~-~HMBi,  INC. 

3450  Mitchell  Lane 

Boulder,  CO  80301 

Mr.  Carr 

index88.    Mr.  Jacob  Valentine 
Marketing  Manager 
)FFICE  SOLUTIONS,  INC. 
5708  Odana  Road 
Madison,  W I  53719 
Mr.  Valentine 
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index89.    Mr.  Dennis  Bilbe 

President  

PALANTIR  SOFTWARE 
12777  Jones  Road,  Suite  100 
Houston,  TX  77070 
Mr.  Bilbe 

index90.    Ms.  Jeanne  Nash 
Program  Manager 
-4NF0RMATI0N  SYSTEM  RESOURCES,  INC. 
1444  Balsann  Street 
St  Paul,  MN  55122 
Ms.  Nash 

index?  1.    Ms.  Kerri  Lanning 

Product  Marketing  Manager 

SCENIC  COMPUTER  SYSTEMS  CORPORATION 

15852  N.E.  31st  Circle 

Redmond,  WA  98052 

Ms.  Lanning 

index92.    Ms.  Tina  Scara 
Marketing  Director 
^""TIELATIONAL  SOLUTIONS,  INC. 
8723  Woodleigh  Drive 
Houston,  TX  77083 
Ms.  Scara 

index93.    Ms.  Cheryl  West 
Marketing  Director 
-^HE  SOFTWARE  TOOLWORKS 

15233  Ventura  Boulevard,  Suite  1118 
Sherman  Oaks,  C A  91403 
Ms.  West 

index94.    Mr.  Phillip  Glenn 
Vice  President,  Operations 
^ETASOFT  CORPORATION 
6509  W.  Frye  Road,  Suite  1 2 
Chandler,  AZ  85224 
Mr.  Glenn 

index95.    Mr.  Richard  E.  Davidson,  Jr. 
President 
DAVIDSON  SOFTWARE  SYSTEMS 
P.O.  Box  21002 
Lansing,  Ml  48909 
Mr.  Davidson 

index96.    Mr.  Steven  Wallman 
Vice  President,  Sales  and  Marketing 
^COMPUTERIZED  FORMS  MANAGEMENT,  INC. 
350  Half  Day  Road 
Prairieview,  IL  60069 
Mr.  Wallman 


-  12  -  (CMKTBrAd)  PH  5/7/85 


index97.    Mr.  Robert  Hallem 
President 
^RTG  DATA  SYSTEMS 

1003  Wilshire  Boulevard,  Suite  202 
Santa  Monica,  CA  90401 
Mr.  Hallem 

index98.    Ms.  Marilyn  Van  Denburg 
President 

^BLUEBIRDS  COMPUTER  SOFTWARE 
P.O.  Box  339 
Wyandotte,  Ml  48192 
Ms.  Denburg 

index99.    Mr.  William  Westmiller 

Vice  President,  Marketing 
-^THE  SOFT  PLACE 

1439  E.  Garfield  Avenue 

Glendale,  CA  91205 

Mr.  Westmiller 
index  1 00.    Ms.  Nina  Burns 

Product  Marketing  Manager 
"    TRANSEND  CORPORATION 

2190  Paragaon  Drive 

San  Jose,  CA  95131 

Ms.  Burns 
index  101.    Mr.  James  Wood 

Vice  President,  Marketing 
-^SUPPLEMENTAL  SOFTWARE 

1825  Westcliff  Drive,  Suite  116 

Newport  Beach,  CA  92660 

Mr.  Wood 
index  1 02.    Ms.  Wendy  Williams 

Marketing  Director 
^ZYLAB  CORPORATION 

233  E.  Erie 

Chicago,  IL  60611 

Ms.  Williams 
indexl03.    Mr.  H.  Dale  McCul lough 

Director  of  Marketing 
-INTERNATIONAL  MICRO  SYSTEMS,  INC. 

6445  Metcalf 

Shawnee  Mission,  KS  66202 
Mr.  McCullough 
index  1 04.    Mr.  Donald  Speth 
President 

^COMPLETE  BUSINESS  SERVICES  CORPORATION 
70  W.  Center  Street 
Logan,  UT  84321 
Mr.  Speth 
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index  1 05.    Mr.  Barry  Lederman 

Director  of  Marketing 
"OCCUPATIONAL  COMPUTING  COMPANY,  INC. 

31324  Via  Colinas,  Suite  107 

Westlake  Village,  CA  91362-3919 

Mr.  Lederman 
index  1 06.    Ms.  Kathleen  Bicklen 
^INFORMATION  UNLIMITED  SOFTWARE 

2401  Marinship  Way 

Sausalito,  CA  94965 

Ms.  Bicklen 
index  1 07.    Mr.  Jim  McGinley 

President 
"^SOUTHWEST  SYSTEMS 

44  3rd  Avenue 

Chula  Vista,  CA  92010 

Mr.  McGinley 
index  1 08.    Ms.  Irene  Overby 

President 

DISTRIBUTED  SOFTWARE  SYSTEMS,  INC. 

P.O.  Box  1301 

Northbrook,  IL  60062 

Ms.  Overby 
index  1 09.    Ms.  Brenda  Jenks 

Marketing  Manager 
— WOLF  DATA  SERVICES,  INC. 

9  E.  1 0th  Street,  Suite  227 

Holland,  Ml  49423 

Ms.  Jenks 
index  I  10.    Mr.  Ken  Davis 

National  Sales  Manager 
 JR  &  D  SYSTEMS  COMPANY 

315  E.  Maple 

Hubbard,  I A  50122 

Mr.  Davis 
index  I  1 1.    Mr.  John  Rhinesmith,  Sr. 

Director  of  National  Software  Marketing 
---J^PPLIED  BUSINESS  SYSTEMS 

177  Riverside,  Suite  F 

Newport  Beach,  CA  92663 

Mr.  Rhinesmith 
indexll2.    Mr.  Clifford  Hirschman 

Director  of  Marketing 
 MICROCOMPUTER  CONSULTANTS 

P.O.  Box  1377 

Davis,  CA  95617 

Mr.  Hirschman 
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index  1 1 3.    Mr.  Gary  Kwok 

Product  Markting  Manager 

SOFTWARE  CONNECTIONS,  INC. 

2041  Mission  College  Boulevard 

Santa  Clara,  CA  95054 

Mr.  Kwok 
index  1 1 4.    Mr.  Kenneth  Hanson 

,  Software  Product  Manager 

^ATAC 

Mountain  Bay  Plaza 

444  Castro  Street,  6th  Floor 

Mountain  View,  CA  94087 

Mr.  Hanson 
index  1 15.    Ms.  Pamela  Coker 

Vice  President 
COMPUTER  COGNITION 

225  W.  30th  Street 

National  City,  CA  92050 

Ms.  Coker 
index  1 16.    Mr.  Chris  Oliver 

Marketing  Director 
IVIICRO  ASSOCIATES,  INC. 

2349  Memorial  Boulevard 

Port  Arthur,  TX  77640 

Mr.  Oliver 
index  I  17.    Ms.  Sally  Jacobs 

Vice  President 
^^OC-IT  MANAGEMENT  SERVICES,  INC. 

606  Wilshire  Boulevard,  Suite  606 

Santa  Monica,  CA  94041 

Ms.  Jacobs 
index  1 18.    Ms.  Nancy  Nicoll 

Marketing  Department 
"^FORMATION  DISPLAYS,  INC. 

1 1222  La  Cienega  Boulevard,  Suite  660 

Inglewood,  CA  90304 

Ms.  Nicoll 
index  1 19.    Mr.  Curt  Paulson 
^""^^eneral  Manager 

BUSINESS  SOFTWARE  PRODUCTS 

P.O.  Box  1 133 

Simi  Valley,  CA  93062 

Mr.  Paulson 
index  1 20.    Mr.  Joe  Alonso 

N Marketing  Manager 
OMNI  SOFTWARE  SYSTEMS,  INC. 
146  N.  Broad  Street 
Griffith,  IN  46319 
Mr.  Alonso 
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index  121.    Mr.  Carlos  Romero 

Marketing  Assistant 
~~^BASIC  BUSINESS  COMPUTERS 

415  Cambridge  Avenue,  Suite  22 

Palo  Alto,  CA  94306 

Mr.  Romero 
index  1 22.    Ms.  Tina  Maasberg 

Industry  Marketing  Representative 
^  LIBRA  PROGRAMMING,  INC. 

1954  E.  7000  South 

Salt  Lake  City,  UT  84121 

Ms.  Maasberg 
index  1 23.    Mr.  James  Greiner 

Vice  President 

EXECUTIVE  TECHNOLOGY  DATA  SYSTEMS 
28104  Orchard  Lake  Road 
Farmington  Hills,  Ml  48018 
Mr.  Greiner 
index  1 24.    Mr.  Mitch  Adams 
Marketing  Manager 

DATAMERICA  SOFTWARE  SERVICES,  INC. 

P.O.  Box  469 

Fort  Scott,  KS  66701 

Mr.  Adams 
index  1 25.    Mr.  Stanley  Hecht 

Vice  President 

MICRO  SOLUTIONS,  INC. 

851 1  Washington  Boulevard 

Culver  City,  CA  90230 

Mr.  Hecht 
index  1 26.    Ms.  Judith  Lawrence 

Marketing  Manager 

DESIGN  TRENDS,  LTD. 

525  S.  Washington  Street 

Naperville,  IL  60540 

Ms.  Lawrence 
index  1 27.    Mr.  Terry  Oppendyk 

President 

VISICORP 

2895  Zanker  Road 

San  Jose,  CA  95134 

Mr.  Oppendyk 
index  1 28.    Mr.  Kevin  Kalkhoven 

Vice  President,  Marketing/Sales 

COMSHARE  MICRO  PRODUCTS 

3001  S.  Slate  Street 

P.O.  Box  1 588 

Ann  Arbor,  Ml  48104 

Mr.  Kalkhoven 
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index  1 29.    Mr.  Dwayne  Gott 

Western  Regional  Sales  Manager 

HOWARD  W.  SAMS  AND  COMPANY,  INC. 

4300  W.  62nd  Street 

P.O.  Box  7092 

Indianapolis,  IN  46206 

Mr.  Gott 
index  1 30.    Mr.  Paul  Davis 

President 

VIDEX,  INC. 

1 105  N.E.  Circle  Boulevard 

Corvallis,  OR  97330 

Mr.  Davis 
indexl3l.    Mr.  Thomas  Meadows 

Senior  Vice  President,  Marketing 

BPI  SYSTEMS 

3423  Guadalupe 

Austin,  TX  78705 

Mr.  Meadows 
index  1 32.    Mr.  Dan  Gomez 

Marketing  Director 

CIMARRON,  A  DIVISION  OF  MICROSCI  CORPORATION 
2I58S.  Hathaway  Street 
Santa  Ana,  CA  92705 
Mr.  Gomez 
index  1 33.    Mr.  Bill  Barancik 
President 

CISINETWORK  CORPORATION 
1 6625  Saticoy  Street 
VanNuys,  CA  91406 
Mr.  Barancik 
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Prospective  Clients 


Name:   Dr.   Y.   Chin  f 

Address:   3303  Harbor  Blvd.   C-11  ///^^Z^' 

City:  Costa  Mesa  e>|y  x 

State:  CA  ,  (  ^    j  VyiT^' 

Zip:  92626  ' 

Title:  ■  .yi 
Areas  of  Interest:  Micro  Operating  Systems  f^CSri 


Operating 


Prospective  Clients 

Company:  Teleconnect  Co. 

Name:   Teri  Miller 

Address:    185  50th  Ave.   S.  W 

City:   Cedar  Rapids 

State:  lA 

Zip:  52404 

Title : 

Areas  of  Interest:  ATT 


Prospective  Clients 

Company:   Knowledge  Based  Systems  Inc. 

Name:   Rowland  Brandwein 

Address:    159  Coburn  Woods 

City:  Nashua 

State:  NH 

Zip:  03063 

Title  : 

Areas  of  Interest:   Artificial  Intelligence 


Prospective  Clients 


Company:  Hewlett  Packard i -W/i,  - 

Name:   Chuck  Dennis  O-i  r,^j-\^r>:-  ^  ^  ^  LmTCB 

Address:  hiFc'.  f^/)  ' 

City:   Cupertino     ,;p  ^ 

State:  CA 

Zip : 

Title:  P-lanning   P'lSir'    A) ^  <      f\  • 
Areas  of  Interest :  ^^^^   ?i  ft^tl^i 


Prospective  Clients 

Company:   Borland  International"^^^^ - 
Name:   Fred     f^L-^"-/ N<7c  .O-^ 
Address:   4113  Scotts  Valley  Dr 
City:   Scotts  Valley 
State:  CA 


Tifie-^vp  Sales  L        ^f?^  -  nnUO.        ^^at  a 

Areasof  Interest:   Fortune   1000   f^ifS        f^P^^^^        Hpor^T  M  hAA/\r^  Soi^Ci^4 


Prospective  Clients  , 

CCompany:  Tandy  Corp  /i^ 
^Name:  Ed  J4tg.e  (^/oOje) 
^  Address:   /-^ {^^/ir  7 
City:       S    J    //J..-/  >' 

Title:  VP  Strategic  Planning^      Ba^har^  C^ko^ria,  -dir-zribf-.  i^om^ci^ 

Areas  of  Interest:  ^pOcfS 


Prospective  Clients 

Company:   Apple  Computer  A 
Name:  Mike  Murray 

Addressings  //}:[/  Al' 

-City:  e://':j-/^7-^/yj' 
State:  />/,' 

Zip: 

Title:   Dir  Mackintosh  Division 
Areas  of  Interest: 


Rr o spective  Clients 


.  Apple  CojH'puter 
Name  :--^J^t££Jii— E^^ji^/,^  Q 


ear  ch 


J 


Prospective  Clients 

Company:   Tandem  Computers 

Name:   Dave  Macke 

Address:    '^'^^^  Vf^'i-Jri.^. 

City:  Cupertino 

State:   CA  "^5.7/-' 

Zip : 

Title:   VP  Mkt  Sales 
Areas  of  Interest: 


Prospective  Clients 

Company:   Rivermont  Data  Systems 

Name:   Roland  Bates 

Address:   510  Mt .   Everest  Way 

City:  Alpharetta 

State:  GA 

Zip:  30201 

Title : 

Areas  of  Interest:  Micros 


Prospective  Clients 

Company:  MATRA  (France) 
Name:   Claude  Poussard 

Address:   EDP  Branch,   8  av.   Kiaber  F-75115 

City:  Paris 

State:  France 

Zip  : 

Title: 

Areas  of  Interest:   Business  Software 


Prospective  Clients 

Company:   Science  Research  Assoc. 
Name:  '■Qsn:±din±ZBaR\/(jiuO C 
Address:    155  Wacker  DR.  //O  W   If  n^by^ 

City:   Chicago  l^'    0{i  1^  mm  > 

State:   IL  ' 
Zip:   60606  , 
Title:   Planning  Analysis>f  YlN^^^Xf. 
Areas  of  Interest:   Home  Software  /YjQ^Q 


{0 


Prospective  Clients 


Company:  Favia,  Hill,   &  Associates 

Name:   Richard  Tougas 

Address:  30  Rockerfeller  Plaza 

City:  New  York 

State:  NY 

Zip:  10112 

Title : 

Areas  of  Interest:  Telecom 


Prospective  Clients 

Company:   Diebold  Inc. 

Name:   Robert  Barone 

Address:   818  Mulberry  Rd .   S.  E. 

City:  Canton 

State:  OH 

Zip:  4A711 

Title:   General  Manager 

Areas  of  Interest:   Banking  Auto 


Prospective  Clients 

Company:  Kleiner,  Perkins,  Canfield  &  Byers 
Name:   Brooke  Byers 

Address:   4  Embarcadero  Ctr.   Ste.  3520 


City:   San  Francisco 
State:  CA 
Zip:  94111 
Title : 

Areas  of  Interest:  Software 
Telecom 


I 


Prospective  Clients 

Company:  Durango  Systems 
Name:   Sabina  Way 
Address:   3003  N.   1st  St. 
City:   San  Jose 
State:  CA 
Zip:  95134 


Company:   One  0  One  Corp 
Name:   Ed  Conk 

Address:   Suite  1100  5420  LBJ         101   Corp       2  Lincoln  Ctr 
City:  Dallas 
State:  TX 
Zip:  75240 
Title : 

Areas  of  Interest:   Business  Software 


Prospective  Clients 

Company:   Dupont  Co. 

Name:   Richard  Schiefelbein 

Address:   3627  Montchanin  Bldg. 

City:  Wilmington 

State:  DE 

Zip:  19898 

Title : 

Areas  of  Interest:  Media 


Title: 

Areas  of  Interest:  Vertical 


Prospective  Clients 


I 


Prospective  Clients 


Company:  Hayes  Micro  Products 
Name:   R.  M.  Phillips 

Address:   5923  Peachtree  International 

City:  Norcross 

State:  GA 

Zip:  30092 

Title: 

Areas  of  Interest:   European  Micro  Soft 


Prospective  Clients 


Company:  Pansophic 

Name:   Asa  Lanum 

Address:    1250  E.   Diehl  Rd . 

City:  Naperville 

State:  IL 

Zip:  60566 

Title:   VP  Development 

Areas  of  Interest:   Business  Graphics 


Prospective  Clients 

Company:  Textronix 

Name:   Sandy  Thomas 

Address:   Box  500     Stop  Y3315 

City:  Beaverton 

State:  OR 

Zip:  97011 

Title  : 

Areas  of  Interest:  CAE 


Prospective  Clients 

Company : 
Name : 
Address : 
City: 
State  : 
Zip : 
Title : 

Areas  of  Interest: 


Prospective  Clients 

Company:   Texas  Instruments 
Name:   Library  Acquisitions  Center 
Address:   M/S  112     13588  N.   Central  Expressway 
City:  Dallas 
State:  TX 
Zip:  75243 
Title : 

Areas  of  Interest:  Media 


Prospective  Clients 

Company:   IBM  Corp. 

Name:   Claudia  Schorrig 

Address:    1000  N.   W.   51   St.     Box  1328 

City:   Boca  Raton 

State:  FL 

Zip:  23432 

Title:   Corporate  Information 

Areas  of  Interest:   Business  Software 


Prospective  Clients 


Company:   Software  Concepts  ' 
Name:   John  Hagely/ 

Address-\3000  S^d  Hill       Bldg.4     Suite  160 
City:  MenlsD  Rafrk 
State:  CA  \/ 
Zip:  94025X\ 
Title:     X  \ 

Areas  jtiz  IntereVt:   Business  Graphics 


Prospective  Clients 

Company:   Seagate  Technology 
Name:  Mike  Kennedy 
Address:   920  Disc  Dr. 
City:   Scotts  Valley 
State:  CA 
Zip:  95066 
Title: 

Areas  of  Interest:  Media 


Prospective  Clients 

Company:  Molecular  Computer 

Name:   John  Dougherty 

Address:    251   River  Oaks  Pkwy. 

City:   San  Jose 

State:  CA 

Zip:  95134 

Title:  President 

Areas  of  Interest: 


Prospective  Clients 


Company:  Triad 
Name:   Frank  Marsh 

Address:    1252  Orleans  Drive  Box  61779 

City:  Sunnyvale 

State:  CA 

Zip:  94088 

Title: 

Areas  of  Interest: 


Prospective  Clients 

Company:   Honeywell  High-Tech  Trading 

Name:   Roger. Sigler 

Address:   Honeywell  Plaza 

City:  Minneapolis 

State:  MN 

Zip:  55408 

Title:   Dir.   Export  Mkt. 
Areas  of  Interest: 


Prospective  Clients 


Company:   Osborne  Computer  Corp 
Name:   Chodi  McReynolds 
Address:   42680  Christy  St 
City:  Fremont 
State:  CA 
Zip:  94538 

Title:   VP  Operations 
Areas  of  Interest: 


Prospective  Client^  ■  ^ 

Company:   IBM  ^ 
Name:   Rick  M.  Moss 

Address:   IBM  Canada  Ltd.-*     105  Moatfield  Dr. 
Cityr^Don  Mills 
State:  Ontario 
Zip:  MSB  3L9 

Title:  Program  Mgr.,  Channel  Strategies  Distribution  Marketing 
Areas  of  Interest: 


Prospective  Clients 

Company^,  McKinsey  &  Co. 
Name:   Segundo  Pinedo 
Address:   S^^  E.   52nd  St. 
City:   New  Yb,rk 
State:  NY  \ 
Zip:   10022  \ 
Title: 

Areas  of  Interests  Verticals 


Prospective  Clients 

'v 

Company:   IBM  Corp 
Name : ' L .  Sloan 

Address-,  Dept.   73C       138  Georges  Rd.       Bldg.  12 
City:  DaVton 
State:   OH  \ 
Zip:   08810  X 
Title:  X 

Areas  of  IntereXt:  Peripherals 


Prospective  Clients 


Company:  Toshiba  Corp. 
Name:  Koichi  Inagaki 

Address:    1-1-1  Shaibaura,  Minato-ku 

City:  Tokyo 

State:  Japan 

Zip:  105 

Title: 

Areas  of  Interest: 


Prospective  Clients 

Company:   Tokyo  Electron  Co. Ltd. 

Name:   Takanori  Susuki  •    •   ,      i      v,  ™^ 

Address:   Shinjuku  Nomura  Bldg.     1-26-2  Nishi  Shinjuku  1-chome 

City:  Tokyo 
State:  Japan 
Zip:  160 
Title: 

Areas  of  Interest: 


Prospective  Clients 


Company:  Texas  Instruments  Inc. 

Name:   Carolyn  Duncan 

Address:   P.O.   Box  225474,   M/S  430 

City:  Dallas 

State:  TX 

Zip:  75265 

Title : 

Areas  of  Interest: 


Prospective  Clients 


Company:  Yamaichi  Shoken  Keizai  Kenkyu  Jo 
Name:   Gaikoku  Chosa-bu 

Address:   5-1,   Kabuto-cho , Nihonbashi  Chuo 

City:  Tokyo 

State:  Japan 

Zip:  103 

Title: 

Areas  of  Interest: 


Company:   Xerox  Corp. 
Name:   R.   A.  Mauceli 
Address:   880  Apollo 
City:   El  Segundo 
State:  CA 
Zip:  90245 
Title: 

Areas  of  Interest: 


Prospective  Clients 

Company:  Warburg  Pincus 
Name:   Christopher  Brody 

Address:   Capitol  Partners       272  Park  Ave 
City:  NY 
State:  NY 
Zip:  10172 
Title : 

Areas  of  Interest: 


Prospective  Clients 


